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TOTAL SPENDING BY MONTH
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In January, 48 participants from the
Broccoli cohort completed their year in

the program.The remaining 112
participants were disenrolled in

February, leaving only the Cauliflower
cohort actively enrolled in the program

starting in March.

Our current Cauliflower cohort is
showing lower redemption and activity
rates than previous cohorts. Our team
has been conducting ongoing targeted
outreach to participants who have not

been using their PRx dollars to
understand common barriers.

Participants have named forgetting
but intending to use their benefits

soon, experiencing illness or
hospitalization, and encountering
transportation and/or transaction-

related challenges.

To support with increasing
engagement, our team has

implemented several strategies,
including hosting an office hour session
in January, coordinating with clinics to

support with outreach, sending
communications via text, email, and

voice messages, and conducting direct
check-ins with participants identified

as inactive in the program.
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*Participant ward data is a rough estimate due to the overlap of zip codes*
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Total dollars that have been used/total dollars distributed

Percentage of participants that have spent any money

*Due to rolling enrollment, the cohort spanned over a year Q1 2026: January-MarchQ1 2026: January-March
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